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ABSTRACT

This study aims to examine the effects of Independent Commissioners, Corporate Social
Responsibility (CSR), and Dividend Policy on Firm value, and to assess the role of Profitability as
a moderating variable in this relationship. The object of this study is banking sector companies
listed on the Indonesia Stock Exchange (IDX) during the period 2022-2024. This study is
quantitative research. Using a saturated sample method, the population size equals the sample size:
47 companies with three years observation from 2022-2024 thus it resulting with totalling 141
observations. The data analysis techniques used are multiple linear regression analysis and
Moderated Regression Analysis (MRA). The results show that independent commissioners, CSR,
and dividend policy have a positive and significant effect on firm value. Furthermore, the MRA
test results prove that Profitability can moderate (strengthen) the effect of independent
commissioners and dividend policy on firm value. However, Profitability cannot moderate the
relationship between CSR and firm value. These findings indicate that investors view CSR
disclosure as a long-term sustainability commitment that is independent of the company's annual
profit fluctuations.

Keywords: Independent Commissioner, Corporate Social Responsibility, Dividend Policy, Firm
value, Profitability.

INTRODUCTION

Company financial reports are no longer the only indicator of a company's performance.
Prospective investors now consider a range of non-financial factors in their investment decision-
making. Afifah et al (2021) state that investment decisions based solely on a company's financial
performance are no longer considered relevant. In addition, the level of competition between
companies is increasing, so companies must not only focus on product competition but also on the
needs and interests of their internal and external environments. Therefore, companies must pay
attention to aspects of good governance, social responsibility, and sustainable financial policies.
Thus, companies can create added value and gain advantages in both products and services, which,
in turn, can enhance the company's image and value in the eyes of investors.

The selection of the banking sector as the subject of this study is crucial due to its nature as a
highly regulated industry that is highly sensitive to issues of legitimacy. The following is an
explanation of the background based on several main aspects: 1. Sectoral Reasons and Systemic
Risks. Banking is a service industry based on trust. Unlike the manufacturing sector, banking
operations involve the management of public funds; thus, reputational risks stemming from
environmental or social issues can trigger a mass withdrawal of funds (bank run). CSR in banking
is not merely a philanthropic act but a risk mitigation strategy to maintain customer loyalty and
systemic stability (Kurniawansyah, 2023). 2. Regulatory Pressure (Mandatory Disclosure). The
Financial Services Authority (OJK), through POJK No. 51/POJK.03/2017, requires financial
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institutions to implement sustainable finance and prepare Sustainability Reports. This regulation
shifts the nature of CSR from voluntary to mandatory. This creates a unique phenomenon where
CSR disclosures may be viewed by investors as compliance costs that can erode profits, meaning
profitability does not always strengthen corporate value (Gupta, 2026).

Good Corporate Governance (GCG) is a system that governs companies to create value for all
stakeholders. Firdaus et al. (2025) state that implementing effective GCG can improve
transparency, accountability, and operational efficiency, ultimately enhancing firm value. Nuryono
et al. (2019) state that one form of GCG implementation in a company is the existence of
independent commissioners. Independent commissioners are members of a company's board of
commissioners who are outside the company and have no affiliation with controlling shareholders,
the Board of Directors, or any other members of the Board of Commissioners. They are appointed
by a General Meeting of Shareholders (GMS) and are tasked with ensuring the company is managed
fairly, transparently, and free of conflicts of interest. In addition to GCG, Corporate Social
Responsibility (CSR) also has a positive impact on companies. Corporate Social Responsibility
(CSR) is an important element in building a company's reputation and image in the public eye.
When many companies experience rapid growth, this can trigger social inequality and
environmental damage. In response to these negative impacts, companies have begun to realise
their important role and to develop the concept of Corporate Social Responsibility (Kristanti, 2022).

Bawafi and Prasetyo (2015) and Kristanti (2022) found in their research that companies active
in CSR tend to gain greater trust from the public and investors, which can, in turn, increase the
company's value. In addition, CSR can be used to enhance the company's reputation and maintain
its image. Dividend policy also plays a strategic role in attracting investors. Dividend policy is a
company's decision regarding the distribution of profits to shareholders in the form of dividends or
retaining profits as retained earnings (Zuraida, 2019). This policy reflects the company's strategy
for balancing investors' interests with its internal needs for growth and sustainability.

Ramadahanty and Indrati (2024) state that stable and consistent dividend distribution can be
seen as a positive signal of the company's financial health, which can influence market perceptions
of the company's value. Stocks that offer high dividends tend to provide a fixed income stream,
making them attractive to investors who prioritise income. This then increases the price of a
company's shares.

Internal factors such as company profitability can strengthen or weaken this relationship.
Profitability reflects a company's ability to generate profits from its operational activities. As a
moderating variable, Profitability can clarify the extent to which independent commissioners, CSR,
and dividend policies contribute to increasing firm value. Companies with high Profitability are
better able to implement GCG and CSR practices effectively and to provide attractive dividends,
thereby increasing the impact on firm value.

One of the businesses that is quite important for the country's economy is banking. According
to Law Number 10 of 1998, a bank is a business entity that collects funds from the public in the
form of deposits and distributes them to the public in the form of credit or financing, and/or in other
forms, to improve people's standard of living. The banking sector in Indonesia is a significant pillar
of the national financial system because it acts as an intermediary between those with excess funds
and those with a need for funds. Furthermore, in 2008, Law No. 21 was enacted, which regulates
sharia-compliant banks, now known as sharia banks.

The stability and valuation of banking companies significantly impact public and investor
confidence in the entire financial system. Due to its distinctive characteristics, such as intensive
regulatory supervision, high potential for systemic risk, and vulnerability to issues of public trust,
the banking sector requires in-depth and specialised analysis.

Based on the above description, this study aims to empirically examine the effects of
independent commissioners, CSR, and dividend policy on the value of Indonesian banking
companies, while considering Profitability as a moderating variable. The results of this study are
expected to contribute, both theoretically and practically, to the development of financial
management and to serve as a reference for companies in formulating strategies to increase firm
value sustainably.
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LITERATURE REVIEW
Agency Theory

Jensen and Meckling (1976) explain that agency theory concerns a contractual relationship
between two entities: the principal (such as owners or shareholders) and the agent (such as company
managers). This relationship arises when the principal mandates the agent to perform specific tasks
for the principal's benefit. However, in practice, there are often discrepancies between the
objectives and interests of the two parties, which can lead to agency conflicts and encourage
opportunistic behaviour, such as financial statement manipulation or fraudulent practices.

These conflicts generate agency costs, including monitoring, bonding, and residual losses
resulting from decisions that are not fully aligned with the owners' interests. To minimise conflict,
companies implement corporate governance mechanisms, such as independent commissioners,
transparent reporting, and performance-based incentive policies.

In the context of financial research, agency theory is often used to explain how dividend policy,
supervisory structure, and corporate social responsibility practices reduce information asymmetry
and increase investor confidence. Thus, effective control mechanisms can curb managers'
opportunistic behaviour and ultimately increase firm value.

Signaling Theory

Michael Spence (1973) explains that signalling theory is a mechanism by which company
management provides information to external parties to indicate the company's current condition
and prospects. Signalling theory concerns the behaviour of company management in providing
information to investors about management's views on the company's prospects. This signalling is
intended to reduce information asymmetry between the company and investors.

Signalling theory describes why companies have an incentive to provide information to
external parties. The incentive for companies to provide information is that company management
knows more about what is happening within the company and its future prospects than external
parties. The lack of information about the company for external parties causes them to give a lower
assessment. Therefore, companies can reduce this information asymmetry by signalling to external
parties.

Signalling theory also explains that company management sends signals to investors in the
capital market through information disclosure (such as dividend distributions, profit
announcements, and CSR initiatives). Investors use these signals to assess the company's condition
and prospects. Positive signals will increase market confidence and improve the company's
assessment.

Legitimacy Theory

Legitimacy theory is an approach in social science and accounting that describes how an
organisation or institution seeks to obtain, maintain, and increase social acceptance from the
community and stakeholders (Dowling & Pfeffer, 1975). Legitimacy refers to a condition in which
the existence and actions of an entity are deemed to be in accordance with the values, norms, and
expectations that prevail in society. In the business world, companies are required to demonstrate
that they conduct their activities ethically, responsibly, and in line with social standards in order to
maintain public support.

In practice, companies employ various methods to achieve legitimacy. One commonly used
method is to convey information through annual or sustainability reports that cover environmental
activities, social responsibility, and community contributions. When companies face crises or
controversial issues, they often take symbolic steps or implement specific communication strategies
to improve their image and restore their damaged legitimacy. This shows that legitimacy is dynamic
and must be continuously maintained.

In an era of information transparency and social media dominance, legitimacy has become
increasingly crucial, as public opinion can form quickly and shape perceptions of a company.
Therefore, organisations need to consistently build trust, demonstrate commitment to social values,
and respond to public expectations to remain considered worthy and legitimate in carrying out their
activities.
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Firm Value

Firm value is an important indicator that reflects the market's perception of a company's
performance and prospects. This perception is reflected in the market price of shares. High firm
value indicates good prospects and performance in the eyes of investors. Afifah et al. (2021) argue
that an increase in firm value can maximise shareholder wealth by boosting share prices. The higher
the stock price, the greater the wealth shareholders gain. When a company's stock price is high, it
indicates the market considers the company's value to be high. This assessment is based on
investors' perceptions of stock prices as an indicator of company quality.

Brigham and Houston (2014) explain that a company's value is reflected in its Price-to-Book
Value (PBV). PBV is a ratio that compares a stock's market price to its book value per share.
Mathematically, PBV is calculated by dividing the price per share by the book value per share.
Book value is obtained from total equity divided by the number of outstanding shares. This ratio
shows how much the market values the company's net assets. If PBV is greater than 1, it means the
market assesses the company as having better prospects and profit-generating capabilities than its
accounting value suggests. Conversely, a PBV below 1 may indicate that the company is considered
less promising or is experiencing performance problems.

The use of PBV as a proxy for firm value is relevant because it reflects investor expectations
for future growth and Profitability. In addition, PBV is sensitive to management policies and market
conditions, so it is often used in research to analyse the impact of corporate governance, dividend
policy, and financial performance on firm value.

Independent Commissioners

In accordance with Law Number 40 of 2007 concerning Limited Liability Companies (UUPT),
the board of commissioners is a corporate body tasked with conducting general and/or specific
supervision in accordance with the articles of association and providing advice to the Board of
Directors. Simply put, the board of commissioners oversees the company's operations. One part of
the board of commissioners is the independent commissioner.

Cahyadi et al. (2018) explain that an independent commissioner is a member of the board of
commissioners who is outside the company and has no special relationship with the company for
which he or she is appointed to the Board of Commissioners. In the Financial Services Authority
Regulation (POJK) No. 33/POJK.04/2014 concerning the Board of Directors and Board of
Commissioners of Issuers or Public Companies, it is explained that independent commissioners
may not have financial, business, or family relationships with the Board of Directors, major
shareholders, or the company and are appointed by the GMS.

POJK No. 33/POJK.04/2014 also regulates the number of independent commissioners of an
issuer, whereby: If the Board of Commissioners consists of more than 2 people, the number of
Independent Commissioners must be at least 30% of the total members of the Board of
Commissioners. Moreover, if the Board of Commissioners consists of only 2 people, at least 1
person must be an Independent Commissioner. This regulation aims to ensure objective,
independent supervision of the company's operations and to prevent conflicts of interest between
shareholders and management.

Corporate Social Responsibility (CSR)

Corporate Social Responsibility (CSR) is a concept in which companies are committed to
contributing to sustainable social and environmental development. CSR encompasses a range of
activities, from social responsibility programs to environmental policies, that aim to have a positive
impact on the community and the surrounding environment. According to Kristanti (2022),
effective CSR can enhance a company's reputation and add value for investors.

Priyadi (2018) shows that transparent CSR disclosure has a positive effect on firm value. This
is due to increased consumer and investor confidence in companies that demonstrate a commitment
to social responsibility. For example, companies that are active in CSR programs in education and
health often receive greater community support, which in turn can increase consumer loyalty.

Within the framework of legitimacy theory, companies are seen as entities that must align their
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activities with society's norms, values, and expectations. When there is a discrepancy between the
company's interests and the public's demands, a legitimacy gap can arise, potentially disrupting
business continuity. For this reason, the implementation of Corporate Social Responsibility (CSR)
can serve as a means of communication and concrete action that demonstrates the company's
alignment with public expectations (Asih, 2023). By aligning public expectations with the
company's operational objectives, it is hoped that the company's value will increase in the future.
In Indonesia, CSR disclosure is regulated in the Financial Services Authority Regulation No.
51/POJK.03/2017 concerning the Implementation of Sustainable Finance for Financial Services
Institutions, Issuers, and Public Companies. The main objective of this POJK is to encourage
financial service industry players to focus not only on economic profits but also on the overall
social and environmental impacts.

Dividend Policy

Dividend policy is a decision made by company management regarding how much profit will
be distributed to shareholders as dividends. This policy is critical because it can influence investors'
perceptions of a company's value. According to Ovami and Nasution (2020), a sound dividend
policy can increase investor confidence and positively affect a company's value. Companies that
consistently pay dividends are seen as stable and reliable. Data shows that companies with a good
dividend payment history often have higher market values. This aligns with Budiarti's (2024)
research, which found that dividend policy has a significant effect on firm value.

However, dividend policy must also be balanced with the company's reinvestment needs.
Companies that distribute too many dividends may not have sufficient funds for the investments
necessary for long-term growth. Therefore, management must consider factors such as Profitability,
cash flow, and investment opportunities before deciding on dividends. Signalling theory holds that
dividend policy can signal to investors a company's performance and prospects. When a company
announces an increase in dividends, it can be seen as a positive signal of strong performance and
bright prospects, which are expected to increase the company's value. Conversely, a reduction in
dividends can raise investor concerns, potentially harming the company's value.

Profitability

Profitability is a measure of a company's performance that shows its ability to generate profits
from its operational activities. In the context of this study, Profitability serves as a moderating
variable that influences the relationship between independent commissioners, CSR, and dividend
policy on firm value. According to research by Lubis et al. (2017), Profitability has a positive effect
on firm value. Companies must focus on strengthening their Return on Equity (ROE) by improving
profitability. A high ROE indicates that the company is in a healthy, profitable financial condition,
sending a positive signal to investors. A high ROE attracts investors to buy the company's shares,
thereby increasing demand and boosting the company's value.

Conceptual Framework

This conceptual framework maps out how Independent Commissioners, CSR, and Dividend
Policy function as independent variables that influence Firm Value (Figure 1). Strict oversight by
independent commissioners and corporate social responsibility are believed to enhance investor
confidence, while dividend payments signal financial stability.

A crucial element in this model is the inclusion of Profitability as a moderating variable.
Profitability is assumed to strengthen or weaken these relationships; for example, the impact of
CSR on firm value will be far more significant if supported by high profits. Overall, this framework
aims to test the effectiveness of governance and financial policies in enhancing shareholder value
under specific profitability conditions.
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Figure 1. Conceptual Framework

Independent Commissioners and Firm value

Independent commissioners are an important element in the corporate governance structure,
tasked with objectively supervising management and preventing conflicts of interest. Based on
research by Laksana and Handayani (2022) and Firdaus et al. (2025), the presence of independent
commissioners in Indonesian public companies has the potential to increase firm value through
stricter supervision and greater transparency. Firm value, as measured by the Price-to-Book Value
(PBV) ratio, reflects investors' perceptions of the company's prospects. In signalling theory,
independent commissioners are believed to send positive signals to the market.

The presence of effective independent commissioners can increase firm value through
improved supervision, transparency, and accountability, thereby reducing agency conflicts and
increasing investor confidence. This can increase the market value of banking companies. Based
on these theoretical studies and empirical findings, the following hypothesis can be formulated:

H;: Independent commissioners have a positive effect on firm value.

Corporate Social Responsibility and Firm value

Corporate Social Responsibility (CSR) has become a strategic component in modern corporate
governance. CSR reflects a company's commitment to social and environmental sustainability,
which in turn can strengthen its reputation and public trust. According to Kristanti (2022) and
Nopriyanto (2023), CSR plays an important role in shaping positive public perceptions of
companies, thereby increasing consumer loyalty and attracting investor interest. CSR can also be a
tool for responding to complex socio-economic challenges, so companies that are active in CSR
tend to have higher firm value.

In legitimacy theory, CSR functions as a mechanism for obtaining and maintaining social
legitimacy. By disclosing and implementing CSR programs, companies demonstrate their concern
for social and environmental issues, which is considered a form of ethical and moral responsibility.
The disclosure of CSR in annual reports or sustainability reports is evidence that companies are
trying to fulfil their social contract with the community. Strategic CSR implementation aligned
with social needs can improve the company's image, strengthen relationships with stakeholders,
and ultimately increase its value, as reflected in stock prices and investor perceptions. Based on
these theoretical studies and empirical findings, the following hypothesis can be formulated:

H,: Corporate Social Responsibility (CSR) has a positive effect on firm value.

Dividend Policy and Firm value

Consistency in dividend distribution is often seen as a signal that a company has healthy cash
flow and stable business prospects. This can increase investor confidence and drive stock demand,
thereby increasing firm value. Stable dividend distribution can be a positive signal to investors
about the company's financial performance, thereby increasing confidence and driving up stock
prices and firm value. Research by Ovami and Nasution (2020) and by Maulana et al. (2025) found
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that dividend policy has a positive effect on firm value.

Dividend policy is a strategic decision by a company that determines the proportion of profits to
be distributed to shareholders versus those retained for reinvestment. Based on signalling theory, a
stable or increasing dividend distribution is considered a positive signal of the company's prospects,
thereby increasing its value. Therefore, the hypothesis that can be formulated is:

Hj3: Dividend policy has a positive effect on firm value.

Profitability as a Moderator

Independent commissioners are an important element of the corporate governance structure,
tasked with overseeing management to ensure it acts in shareholders' interests. Based on agency
theory, the existence of independent commissioners is expected to reduce conflicts of interest and
increase transparency, thereby positively impacting firm value. However, the effectiveness of
independent commissioners in increasing firm value can be influenced by several factors, including
internal financial conditions, particularly Profitability. Research by Wardana and Agus (2024)
shows that Profitability can strengthen the influence of independent commissioners on firm value.

Companies with substantial profits have greater capacity to implement sound governance
principles. Research by Maryanti and Magfiroh (2024) also supports the idea that moderating
variables, such as Profitability, can change the direction and strength of the relationship between
governance structure and firm value.

Corporate Social Responsibility (CSR) is a form of corporate commitment to social and
environmental sustainability, reflected in ethical and transparent business practices. Based on
legitimacy theory, CSR is believed to enhance public reputation and trust, ultimately boosting firm
value. Profitability reflects a company's ability to generate profits and is an important indicator in
assessing its financial health (Handayati, ef al., 2024).

Ika and Suryani (2023) show that companies with high profitability tend to implement CSR more
effectively, resulting in a more significant impact on firm value. When profitability is high,
companies have sufficient resources to implement CSR programs consistently and with a broad
impact, thereby increasing investor perception and company market value.

A dividend policy is a company's decision to distribute profits to shareholders and is often used
as an indicator of the company's stability and prospects. Based on signalling theory, consistent
dividend distribution sends a positive signal to investors, thereby increasing firm value. However,
the effectiveness of dividend policy in increasing firm value can be influenced by Profitability.
Research by Rimawan et al. (2023) shows that profitability strengthens the influence of dividend
policy on firm value. High profitability allows companies to distribute dividends without sacrificing
investment needs, thereby strengthening the positive impact of dividend policy on firm value. Thus,
when profitability is high, companies have sufficient financial capacity to distribute dividends to
shareholders, thereby increasing the attractiveness of their shares to other investors and ultimately
increasing their market value.

Ha: Profitability positively moderates the influence of Independent Commissioners on Firm
value

Hs: Profitability moderates the positive effect of Corporate Social Responsibility (CSR) on
Firm value

He: Profitability moderates the positive effect of Dividend Policy on Firm value

METHOD

This study uses a quantitative approach. The population in this study is banking companies listed
on the Indonesia Stock Exchange during 2022-2024. The sampling technique used is saturated
sampling. Sugiyono (2017:85) defines saturated sampling as a sampling technique in which all
members of the population are included in the sample. Therefore, the number of samples used in
this study is 47. Meanwhile, the data analysis technique in this study used descriptive statistical
analysis, test assumptions, goodness-of-fit test, model statistics and Moderating Analysis
Regression (MRA) testing.
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Table 1. Operational Definitions of Variables
No Variables Operatlc\);::.liﬁﬁiejisnltlon of Measurements
gf;?ﬁii?g;ers Independent Board of Commissioners
are measured by the > members of the
1 (Slcgl)rce' 21;1;21: ?s(l?(r)lrtlers Board of independent board of commissioners /
Laksan.a & Total members of the independent
Handayani (2022) board of commisioners
] Corporate Social . .
Responsibility Corporate social responsibility g()s 1R6 i:/?tcliocsll;;elnlqndejvhl?aize(eiagﬁ ggi
2 |(CSR) towards the environment and| . . > W .
Source: society variable disclosed will be given a
Kris taﬁti (2022) value of 1 and 0 if not disclosed.
%\};ﬁf nd Policy Dividend policy is measured using a
Company policy in distributing Dividend Payout Ratio (DPR) that is
3 Source: Fofits to shareholders the comparison between dividends per
Rama dilany P share (DPS) and earnings per share
| 020) (EPS).
Profitability
(ROE) . ROE (Return on Equity) ratio with the
4 T:;fer ;ghzﬁtc;f a company to formula:
Source: & p (Net Profit / Shareholders' Equity)
___|Lubis et al (2017)
Firm Value (PBV) |Describes how much the market
values the book value of a|Price to Book Value (PBV) with the
5 |Source: company's shares. The higher the|formula:
Ramadhany PBV, the higher the company's|(Stock Price / Book Value per Share)
_(2020) value in investors' eyes.

Source: processed data from previous research (2025)
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This methodological flowchart outlines seven systematic steps for investigating the effects of
Independent Commissioners, CSR, and Dividend Policy on Firm Value, with Profitability serving
as a moderator. The process begins with formulating the research design and hypotheses, followed
by collecting secondary data from the annual reports of listed companies (2022-2024).

The third stage defines the operationalisation of variables (IV, DV, MV). After that, the sample
is selected using purposive samplingand then data cleaning is performed. The fifth stage is data
analysis, covering descriptive statistical tests, classical assumption tests, and hypothesis testing
(regression analysis) to examine the moderating effect of Profitability (ROE). Finally, the results
are interpreted in the discussion to draw conclusions and provide research recommendations.

In this study, the regression model developed incorporates an interaction term as follows:

PBV =q + BIIC + BzCSR + B3DPR+ €

While the MRA regression model developed incorporates an interaction term as follows:

PBV = a + BIC + B.CSR + B3DPR + B4 C*ROE + BsCSR*ROE + sDPR*ROE + ¢

RESULT
Ghozali (2018:19) describes descriptive statistics as providing an overview of data based on
minimum, maximum, mean, and standard deviation. To provide an overview of the descriptive
analysis, Table 2 below provides the following explanation:

Table 2. Results of Descriptive Statistical Analysis

Descriptive Statistics
N Minimum Maximum Mean S.td'.
Deviation

IC 141 30.00 100.00 61.9079 16.42184
CSR 141 .01 .87 2921 18611
DPR 141 28 7.37 1.5880 1.56084
ROE 141 -79.49 21.17 4.4082 11.55557
Valid N (listwise) 141

Source: Statistical test data processed (2025)

Based on Table 2, the Independent Commissioner (IC) variable has an average of 61.9079, a
maximum of 100.00, a minimum of 30.00, and a standard deviation of 16.42184. The Corporate
Social Responsibility (CSR) variable shows an average of 0.2921, a maximum of 0.87, a minimum
0f'0.01, and a standard deviation of 0.18611. The Dividend Policy (DPR) variable shows an average
of 1.5880, a maximum of 7.37, a minimum of 0.28, and a standard deviation of 1.56084. The
Profitability (ROE) variable shows an average of 4.4082, a maximum of 21.17, a minimum of -
79.49, and a standard deviation of 11.55557.

Table 3.Results of Normality Test
One-Sample Kolmogorov-Smirnov Test

Unstandardized
Residual
N 141
Normal Parameters®® Mean .0000000
Std. Deviation .01469965
Most Extreme Differences  Absolute .071
Positive .071
Negative -.051
Kolmogorov-Smirnov Z .847
Asymp. Sig. (2-tailed) .200

a. Test distribution is Normal.
b. Calculated from data.
Source: Statistical test data processed (2025)
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Table 3 shows that the Asymp Sig (2-tailed) value for this study is 0.200, which is greater
than the significance level (a = 0.05); therefore, it can be concluded that, based on the
Kolmogorov-Smirnov test, the data in this study are normally distributed.

Table 4. Results of Multicollinearity Test

Coefficients?
Unstandardized Standardized Collinearity
Model Coefﬁc1esnt§ Coefficients ¢ Sig. Statistics
B td. Beta Tolerance VIF
Error
1  (Constant) .600 .039 15.308 .000
IC .180 .020 483 9.101 .000 974 1.026
CSR .160 .019 521 8.461 .000 726 1.378
DPR .013 .003 266 4.296 .000 717 1.394

a. Dependent Variable: PBV
Source: Statistical test data processed (2025)

The tolerance values for Independent Commissioners were 0.974, Corporate Social
Responsibility (CSR) 0.726, and Dividend Policy 0.717, while the VIF values were 1.026
for Independent Commissioners, 1.378 for Corporate Social Responsibility (CSR), and
1.394 for Dividend Policy. These results indicate that each variable has a tolerance value
above 0.10 and a VIF value less than 10. This study can therefore conclude that none of
the variables used in the research exhibit multicollinearity.

Table 5. Autocorrelation Test Results
Model Summary®

Model R R Square Adjusted R Std. Error of the Durbin-
Square Estimate Watson
1 7902 623 615 .014859719928001 1.789

a. Predictors: (Constant), KD, KI, CSR

b. Dependent Variable: PBV

Source: Statistical test data processed (2025)

The results of the autocorrelation test yielded a Durbin-Watson (DW) value of 1.789,
which falls within the acceptable range of -2 to +2, indicating that there is no
autocorrelation in the tested data and that the autocorrelation test criteria have been met.

Table 6. Results of the Heteroscedasticity Test

Coefficients®
Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
1  (Constant) .007 .021 352 725
IC .000193 .011 -.003 -.038 .970
CSR .008 .010 .079 .801 425
DPR -.003 .002 -.171 -1.717 .088

a. Dependent Variable: ABS RES
Source: Statistical test data processed (2025)

The significance level for the variables was >0.05. Based on these results, it can be concluded
that the tested variables do not exhibit heteroscedasticity.
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While, based on the results of the Goodness-of-Fit test (F-test) in the ANOVA table 7, the
calculated F-value was 46.725 with a significance level of 0.000. Since the significance level is far
smaller than 0.05, it can be concluded that the regression model in this study meets the Goodness
of Fit criteria. This indicates that the variables of the Independent board of commissioners, CSR,
and dividend policy independently and after being moderated by profitability (ROE), are
simultaneously capable of explaining the variation in Firm Value (PBV).

Table 7.Goodness-of-Fit Test Results

ANOVA?
Model Sum of df Mean Square F Sig.
Squares
1 Regression .054 6 .009 46.725 .000°
Residual .026 134 .000
Total .080 140

a. Dependent Variable: PBV
b. Predictors: (Constant), KD ROE, KI ROE, CSR, KI, KD, CSR_ROE
Source: Statistical test data processed (2025)

The hypothesis test results for the Independent Commissioner variable show a positive effect on
Firm value, as presented in Table 8, with a significance value of < 0.05 and an unstandardized
coefficient B value of 0.182. Therefore, H; is accepted. The hypothesis test results for the CSR
variable show a positive effect on Firm value, as presented in Table 8, with a significance value of
< 0.05 and an unstandardized coefficient of 0.165; therefore, H, is accepted. The hypothesis test
results for the Dividend Policy variable show a positive effect on Firm value, as presented in Table
8, with a significance value of < 0.05 and an unstandardized coefficient B of 0.013, so Hj is
accepted.

Table 8. Result of Hypothesis Test (t test)

Coefficients®
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
1  (Constant) .593 .037 15.822 .000
IC 182 .019 489 9.604 .000
CSR .165 .018 .540 9.095 .000
DPR .013 .003 279 4,759 .000

a. Dependent Variable: PBV
Source: Statistical test data processed (2025)

The MRA test results for the Profitability variable, which moderates the positive effect of
Independent Commissioners on Firm value in Table 9, produced a significance value of < 0.05
(0.030) and an unstandardized coefficient of B = 0.075, so Hy is accepted. The MRA test results for
the Profitability variable, which moderates positively between CSR and Firm value in Table 9,
produced a significance value > 0.05 (0.647) and an unstandardized coefficient B of 0.015, so Hs
is rejected. The MRA test results for the Profitability variable, which moderates the positive effect
of Dividend Policy on Firm value in Table 9, yielded a significance value of 0.002 (< 0.05) and an
unstandardized coefficient B of 0.014, so He is accepted.

Table 9.Moderating Regression Analysis (MRA) Test Results

Coefficients®
Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B ‘ Std. Error Beta
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(Constant) .593 .037 15,822 .000

IC 182 .019 489 9,604 .000

CSR .165 .018 .540 9,095 .000
1 DPR .013 .003 279 4,759 .000

IC_ROE .075 .034 A11 2.198 .030

CSR_ROE .015 .033 .027 459 .647

DPR_ROE .014 .005 .182 3.147 .002
a. Dependent Variable: PBV

Source: SPSS test results processed (2025)

DISCUSSION

Independent Commissioners have a positive effect on Firm value. Agency theory explains that
differences in interests often arise between company owners (principals) and managers (agents),
and therefore, independent commissioners are needed to minimise conflicts between them.
Independent commissioners are members of the board of commissioners who are outside the
company and have no affiliation with its management or owners. Their primary role is to provide
objective oversight of management policies and performance, ensuring they remain aligned with
shareholders' interests (Amalia & Herwiyanti, 2019). The presence of independent commissioners
also enhances transparency and accountability and reduces conflicts of interest in strategic
corporate decision-making (Muid, 2023). Effective oversight increases investor confidence in
corporate governance quality, which, in turn, increases the company's value (Yulianti &
Cahyonowati, 2023).

CSR variables have a positive effect on firm value. This finding aligns with legitimacy theory,
which suggests that investors view companies that demonstrate concern for social and
environmental issues through CSR disclosure positively. From the perspective of legitimacy theory,
CSR disclosure can be seen as one of a company's efforts to align its values with prevailing social
norms to obtain "social permission" to operate. Strong community legitimacy can also minimise
the risk of boycotts or social sanctions that could damage the company's image (Lestari et al., 2025).

CSR disclosure has also become a formal obligation in Indonesia under Law No. 40 of 2007
concerning Limited Liability Companies, Article 74, which requires companies engaged in or
related to natural resources to implement social and environmental responsibilities. This provision
is reinforced by OJK Regulation No. 51/POJK.03/2017, which requires the submission of
sustainability reports. This regulation is the government's encouragement for companies to become
more aware of the importance of sustainability and to open their CSR reporting. In this context,
CSR disclosure is no longer just a strategic option but has become a legal obligation that, if
implemented correctly, can add value to the company.

The Dividend Policy variable has a positive effect on Firm value. The results of this study are
consistent with signalling theory, which holds that dividend policy can serve as a credible signal of
a bank's future cash flow prospects. The banking industry faces significant information asymmetry
between management and shareholders and is considered a "highly regulated industry," so dividend
distributions signal that the bank has a healthy liquidity position and strong risk management.
Investors respond to this positive signal by increasing demand for shares, which, in turn, raises the
company's value (Sari & Utomo, 2023).

The market can also view the banking company's management's consistent dividend distribution
as a key indicator of the company's stability and financial success. Amid the complex risks in the
banking industry, dividends are an effective tool for increasing investor confidence and a company's
market value (Handayani, 2020).

The results of this study are also consistent with those of Nurvianda et al. (2021) and Sari and
Sudjarni (2020), who found that stock dividends have a positive and significant effect on firm value.
Management's decision to distribute dividends is considered a reflection of stable profitability and
good corporate governance, which automatically attracts investor interest and increases market
capitalisation.

The profitability variable can moderate the influence of Independent Commissioners on firm
value. From a signalling theory perspective, an adequate composition of independent
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commissioners sends a positive signal to the market regarding the bank's commitment to
implementing Good Corporate Governance (GCG). Investors perceive this signal as evidence of
the credibility of financial reports and operational transparency. Independent commissioners serve
as objective supervisors within the corporate governance structure to ensure that management acts
in shareholders' interests (Pardede & Annisa, 2023). However, the influence of independent
commissioners on increasing firm value is not always direct and can be reinforced by other internal
factors, such as profitability. High profitability reflects good financial performance and provides
space for independent commissioners to perform their functions more optimally in supervising and
directing management policies (Sari & Adilla, 2023). Companies with high profitability are
considered more efficient in managing their resources, which makes the supervisory role of
independent commissioners more effective in driving firm value enhancement.

This study aligns with Wardana & Agus (2024), who found that profitability moderates the
influence of independent commissioners on firm value. Good profitability provides a greater scope
for independent commissioners to carry out effective oversight and governance functions. The
profitability variable is unable to moderate the effect of CSR on firm value. The failure of
profitability to moderate the impact of CSR on firm value suggests that, for the banking industry in
Indonesia, corporate legitimacy is driven more by regulatory compliance and financial stability
than by social activities. Investors tend to view CSR as a mandatory compliance cost, so an increase
in profits does not enhance investors' positive perceptions of such CSR disclosures.

Investors currently view CSR as an important sustainable commitment because it focuses on
resource conservation and improving the quality of life of the community, and can be used as a
long-term competitive advantage strategy (Putri et al., 2025). In addition, this study's results
illustrate that there is currently an investment paradigm in which investors are no longer fixated on
profitability figures but also consider a company's commitment to sustainability through CSR
practices as an instrument for safeguarding its long-term reputation.

The profitability variable can moderate the dividend policy on firm value. From an agency theory
perspective, dividend distribution supported by high profitability serves as a control mechanism
from shareholders (principals) to management (agents). By establishing a consistent dividend
policy, management demonstrates its commitment to reducing agency conflicts and prioritising
shareholder interests. This provides investors with a sense of security, making them willing to
assign a higher valuation to the bank's shares.

This study aligns with research by Handayani (2020), Mahendra and Gede (2021), and Saputra
et al. (2022), which indicates that in the Indonesian capital market, dividend policy remains a
crucial instrument for increasing a company's market value. Regular dividend payments indicate
that the company has strong profitability and good financial flexibility without disrupting
operational investments. The interaction between high profits and consistent dividend policies
creates a positive perception in investors' eyes, leading the market to assign higher valuations or
premiums to companies that distribute dividends but have low or unstable profitability.

CONCLUSION

Based on the analysis results, the following conclusions were obtained: Independent
Commissioners, Corporate Social Responsibility (CSR), and Dividend Policy affect Firm value.
Meanwhile, Profitability can moderate the influence of Independent Commissioners and Dividend
Policy on Firm value, but it cannot moderate the influence of Corporate Social Responsibility on
Firm value.

The presence of independent commissioners enhances supervisory functions, thereby minimizing
agency conflicts and increasing investor confidence. CSR also sends a positive signal to the market
about the company's social responsibility and sustainability, ultimately enhancing the perception of
the company's value. Meanwhile, dividend policy reflects the company's performance and
prospects, making it an important consideration for investors in assessing the company.

Furthermore, Profitability has been proven to moderate the influence of independent
commissioners and dividend policy on firm value. High Profitability strengthens the effectiveness
of oversight and dividend policy in increasing firm value. However, Profitability cannot moderate
CSR's impact on firm value, indicating that CSR's impact tends to stand alone and is not dependent
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on Profitability.
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